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Engaging the New Consumer with 
Creative Labels and Flexible 
Packaging
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Introduction

Tina Ginger
Business & Brand Development Manager
HP Indigo-Labels & Packaging

°25 years experience in Packaging

°Labels, Flexible Packaging and Folding Cartons

°4th year at HP Indigo
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New opportunities with digital printing
of a wide gamut of metallic colors

Indigo­s Silver ElectroInk opens 
up a wide range of metallic colors 
in a single printing processby 

using it as the base layer
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HP Indigo
Invisible ElectroInks
Printing digitally invisible features

Visible under 
common UV light, 
without need 
for a specialized 
reader

Suitable for 
covert brand 
protection 
features

Adding surprising 
covert graphics 
as promotional 
features

Available in blue 
and yellow

High 
permanence in 
indoor lighting 
conditions

Enabling covert 
process control 
features



Customize the solution to your customers­ needs, mix & match numerous solutions

Multi layered protection on press in one pass

Anti-counterfeit ®Plug-n-Plaȳ  
features

Å HP SmartStreamDesigner VDP 
anti-counterfeit marks 

Å Offer an ®easy-entrȳ , cost-neutral 
yet secure package/label

®Easy to print, 

hard to copy¯

Powerful and unique 
authentication

Å Marry HP Indigo capabilities of 
variable data, covert marking and 
special inks portfolio

Å Printing serialized codes (numeric, 
1D, 2D) with invisible inks: UV 
Yellow/blue or infra-red (IR) inks

Covert serialization
Protected Track & 

Trace

Strengthen and protect the 
Track & Trace marks

Å Print covert marks in a way that 
cannot be erased/ destroyed/ 
blocked

Å Simple integration with 3rd party 
solution providers







It allows you to 
digitally print 

labels' most 
commonly used 
embellishments 

in addition to
new capabilities 
never before

possible

Digital, variable
spot, tactile, foil, mini 

textures and cast & cure
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So what is a Millennial? 

Gen ZBaby Boomer

19641946 1981 1996

Gen X Millennial

25% 33% 35% 5%

Workforce %

Source: PEW Research Center analysis of monthly 1994 and 2017 Current Population Survey



So what is a Millennial? 

create an exciting experience to appeal ... 
millennials love experiences

Experience 
seekers

they love having something that is 
unavailable to the rest of the world

Being 
Unique

individuality & differentiation are 
important¤ personalization

Self-
Orientated

lower instinctive brand loyalty so 
pack design influences decisions

Brand
Disloyal

they value brands / products that 
are sustainable or natural or support 
causes that are important to them

Green &
Responsible

enjoy sharing positive experiences 
with their social media networks 

Social media
savvy



Millennial Generation
Born between 1981 and 1996
Surpassed Baby Boomers and is now:
Largest population cohort in the United States



MILLENNIALS SHARE, LIKE, COMMENT & ADVISE OTHERS



Always 
Connected

A brand is no longer what we tell the consumer it is.
It­s what consumers tell each other it is.



Rise of 
Labels & 
Packaging 
as Media

Packaging is the last form of media you can­t screen 
out¤
Unlike the 5,000 emails you delete daily If it doesn­t work with other media is isn­t really 

working¤..



What about Gen Z?With Millennials it­s 
all 

about ME!
1. I want something Unique

2. I want an Experience

3. Put Mein the picture

4. Support  Causes I care about  



1. I want something  
Unique



2020

Limitless Unique Products

ÅHP Algorithm  tool which crops, rotates, expands, tints, and mixes artwork 
files creating randomized outputs for a 100% unique label each unit.

ÅThe randomized mosaic design is paired with static artwork such as equity 
colors, logos, nutrition facts, and text creating a full packaging concept

What is HP Smart Stream Mosaic ?



The power of Unique!
having something that is unavailable to the rest of the world
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The power of Unique!



Nutellaspreads all over with HP SmartStream Mosaic

7
designs create

7M
unique jars

10X
faster
then traditional
label printing



A study by MeadWestvaco, ®Packaging Matters,̄ revealed that packaging drives 36% of purchase decisions,

®more so than TV ads, online reviews, and recommendations from friends.¯ 

Nutella­s limited edition campaign started in Italy where 7 million unique jars were produced. 

The jars sold out in 1 months­ time. 

The campaign continued to France, Germany, Israel and other European countries. 

®The idea behind the campaign is There is only one ME¯ 



From the creators of HP Mosaic, meet the new: 

HP SmartStream Collage 
The power of Unique!

Element 1

Element 2

2. HP Collage automatically creates large 
numbers of variations 

1. You supply the basic 
elements and define rules  
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You provide basic elements, HP Collage creates virtually unlimited variations 

°Each variation remains unique, and at the same time, tied of the same ®familȳ  

°Collage enables brands to retain maximum control of their visual identity
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King of Pops ±Halloween Edition 
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2. I want an Experience



Let them do your job and they­ll pay morefor it!
allow consumers to tailor their experience of products to their own unique preferences





Oreo expandsColorfilled campaign to include APJ market 
and includes Chinese e-commerce giant Alibaba



USA:

Å12% consumption growth during launch month and 15% during 2nd month. 

Å2% category share growth and Twitter following more than tripledin the 

four-month launch period

Oreo Colorfilled ±THE RESULTS





3. Put Mein 
the picture



Put Mein the Picture!
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Tangbelieves that all family moments deserve to be 
eternalized, and shared. Put Me in the Picture!



4. Support Causes that align with my beliefs



Hello, I­m Andy Pike Marketing Manager for HP Indigo¤

But more importantly, I am a Millennial ! 




