














If you had to

pick just one,
what is your

favorite television show?

24,5 CLUBS WITH GARY WILLIAMS, 9-1-1,

ALL IN THE FAMILY, Andy Griffith, BAND OF
BROTHERS, Big Bang Theory, BLUE BLOOD, Bob’s
Burgers, BOSCH, Boston Legal, BREAKING BAD,
Bridgerton, Castle, COBRA KAl, Criminal Minds,
CURB YOUR ENTHUSIASM, The Curse of Oak
Island, THE DAILY SHOW, Dexter, FAMILY FEUD,
Football, FORENSIC FILES, Fox News Sunday
(Shannon Bream), FRIENDS, Futurama, GILDED
AGE, Great British Bake Off, GREEN ACRES,
Hallmark, HAWAII 5-0, Hogan’s Heroes, HOME
IMPROVEMENT, Homeland, JEOPARDY, Jimmy
Kimmel, LAW AND ORDER: SVU, Lost, MAD MEN,
MASH, METS BASEBALL, Miami Vice, MODERN
FAMILY, My Way Home, NCIS, News, NEWS TALK
RADIO, Nova, OVERHAULIN, Packer & Durham,
PLAY-OFF FOOTBALL, Qi, ROME, Schitt’s Creek,
SCRUBS, Seinfeld, SHAMELESS, Simpsons,

SONS OF ANARCHY, Sports, STAND-UP COMEDY,
Star Trek, STAR TREK: LOWER DECKS, Suits,
SURVIVOR, SWAT, TED LASSO, The Diplomat,
THE FLIPPING EL MOUSSAS, The Irrational, THE

IT CROWD, The Office, THE SOPRANOS, This Old
House, VIRGIN RIVER, War movies, YELLOWSTONE
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HOW MANY
MAGAZINES ‘
DO YOU
SUBSCRIBE
TO?

26 || gD

Christian 11.21%

‘ Classical 25.86%

L
Fl Polka 1.72%
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- Disco 10.34%

Folk 18.97% ./9

kind
s OF
., music
0

listen
to?

Rock 59.48%

- Singer/Songwriter 18.97%

Techno and Electronic 9.48%

Top 40 18.97%



FAMILY LIFE

ARE YOU
CURRENTLY
i 08a% MARRIED?

Yes 76.86%
Crochet and Knitting 1.68% lo)
Dirt bike / UTV riding 5.04% N O 23014 /O

Fishing 25.21%

Cooking 36.13%

HOW MANY TIMES HAVE
YOU BEEN MARRIED?
Never. I’'m single and loving it. 5.79% -
One time 68.60% *
Two times 2344% o
Three times 1.65% °
Four or more times

Flying 1.68%

Restoring classic cars

Sewing and quilting 1.68%

Team sports 10.08%
Travel 36.13%

Watching TV 23.53%

10.08%
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FAMILY LIFE CONTINUED ...

ol DO YOU

HAVE PETS?

Yes 68.60%
No 31.40%

WHETHER OR
NOT YOUR SPOUSE
WORKS AT YOUR
COMPANY, HOW HAS
YOUR BUSINESS /
WORK IN THE PRINTING
INDUSTRY IMPACTED
YOUR CURRENT
MARRIAGE?

What
pets

do you
have?
(Choose
all that

apply)

It’s made our
marriage stronger
14.71%

It’s made our relationship
more difficult
14.71%

It ruined my marriage
2.94%

It hasn’t impacted
my marriage
67.65%

\;\{

\

In what capacity does your

spouse work in your company? DO YOU BRING

My spouse doesn’t work in my company 84.54%

My spouse does the accounting YOU R PET
My spouse runs the office To TH E OFFICE?
My spouse is an executive

— Yes 14.56%

My spouse and | co-own the business

My spouse owns the business N O 85.44%
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How many children
do you have?

(

DO YOUR CHILDREN
WORK IN THE
PRINTING INDUSTRY?

IF THEY DO, WHERE
DO THEY WORK?
For my company 63.64%
For another company 36.36%

4@’

DID YOUR PARENTS
WORK IN THE PRINTING
INDUSTRY — OR
DO THEY CURRENTLY?

Yes 15.70%
No 84.30%

~ WHERE DO/DID THEY WORK?
For my company 18.18%
For another company 78.79%

For a supplier 3.02%

"o

PRINTING.ORG


https://www.printing.org/

WORK/LIFE

I consider
myself to be ...?

Agnostic
9.57%

Atheist

Baptist

Catholic

Non-
denominational
Christian
29.57%

Hindu
1.74%

3.33% \6%«\6(50“

. ice e
Lutheran | go into the offic o &\‘\e R
1.74% occasionally but e‘,\. e® o

of K o
spend most o O o

my time on ’ée o
Jewish the road visiting <

customers.

DO YOU

Jehpyahis Witness ATTEND

P RELIGIOUS

0.87% SERVICES?
Yes 3844%

No 61.86%

PROFESSIONAL
/ WORK

DESKTOP
COMPUTER
TECHNOLOGY?

Unaffiliated

Apple 19.33% -
-+ Windows 78.99%
Both Apple & Windows 1.68% °

Spiritual, Not Religious
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If you could pick one
moment from your
professional career that
made you the proudest,
what would it be?

“Learning that my great-great
grandfather owned and operated a
Job Printer and published a weekly
family and business newspaper just
across the river from where | run a
similar business with my wife 175 years
later”

“EVERY TIME SOMEONE TELLS ME THAT |
SAVED THEIR BUTT.”

“An active printer allowed me to use
their very busy packaging line to run
multiple (incompatible!) new priming
technologies. Although everyone
thought it was cleaning overkill, but

| did my test without any trouble (or
delay) for the next production shift. The
test was successful and led to new
primer development for substrates but
mostly importantly, | built strong ties
with the print team and was not only
welcomed back but encouraged!”

“HELPING A MAJOR PUBLISHING
COMPANY CONVERT FROM BLACK +
ONE-COLOR PRINTING TO FULL-COLOR
PROCESS AROUND 1976.”

“It was the day that | perfected
Mitsubishi silver master plastic plates
for use on a Cottrel V-15 large-format
web press.

“BECOMING THE SECTION LEADER
(1ST FEMALE EVER IN THIS ROLE)
AND REALIZING THAT | HAD BEEN
UNDERESTIMATING MY KNOWLEDGE
AND ABILITY, SO | CAN NOW MENTOR
OTHERS.”

“Typesetting in languages | do not
know with no errors. The order was

an 11x17" brochure, in 7 pt type! | did

it on a AG Compuwriter Il and did the
layout manually. | did it in English, Latin,
Spanish, and one other which escapes
my memory ... that was 46 years ago.”

“ALTHOUGH I’'VE RECEIVED MANY
AWARDS AND HONORS, | AM MOST
PROUD OF THE MANY TIMES WHEN
WE’VE ENABLED CREATORS TO TURN
THEIR IDEAS AND INSPIRATIONS INTO
TANGIBLE WORK.”

“Being directly responsible for the
department’s success, elevating

its reputation as one of the most
reliable auxiliary services within

my organization. I've strengthened
operations, enhanced efficiency, and
built trust with clients and colleagues,
solidifying our role as an essential
service.”

“TAKING MY COMPANY GLOBAL AND
OPENING LOCATIONS IN THE USA, UK
AND NETHERLANDS.”

“I had 50+ employees and managed

a department that has printing, copier
fleet, mail, receiving, surplus, and
vehicle fleet. | was in a meeting with
my VP and several of my staff (getting
acquainted with the new VP) and the
VP made the comment that you can’t
expect your department head to know
all the ins and outs of every aspect of
the department. One of the employees
said, "But she does." Everyone else
was nodding in agreement.”

“BEING THE FIRST NON-USPS PERSON,
AT THE REQUEST OF THE USPS, TO
UPLOAD THE VERY FIRST INFORMED
DELIVERY CAMPAIGN TO THE PORTAL IN
SEPTEMBER 2017.”

“Being able to start on the ground floor,
work my way thru the company and
become an owner.”

“BUILDING A COMMERCIAL PRINTING
PLANT AS A PROJECT ENGINEER AND
TRAINING ALL THE PERSONNEL IN THE
OPERATION AND MAINTENANCE OF THE
EQUIPMENT.”

“Giving children and teens tours
and lessons on all the processes...
especially the wonder of color”

“WINNING THE PRINTING IMPRESSIONS
HALL OF FAME AWARD.”

“Starting my own mom and pop shop
after working in one for 14 years.”

“OPENING MY BUSINESS AT 23.”

“Moving an $8 million revenue
company from 10,000-sq.-ft. facility

to a 26,000-sq.-ft. facility without a
single day of downtime, without a
single customer having to adjust their
schedule for us. Bringing the new site
up seamlessly while the old one was
running and being deconstructed.”

“BEING ELECTED AS A BOARD
MEMBER TO ONE OF THE INDUSTRY
ASSOCIATIONS.”

“Successfully converting our
organization from an offset and

digital print facility to a high-end, full
production digital print shop. All this
was done while the director retired.
When | took over, we had to move to
a temporary building while our home
building was gutted and remodeled.
We had to arrange moving equipment
twice within 18 months.”

“WHEN | WAS FIRST PROMOTED TO A
MANAGERIAL ROLL. NO WAIT, WHEN
| LED THE IMPLEMENTATION OF THE
COMPANY'’S FIRST DIGITAL COLOR
PRESS (IGEN). NO WAIT, WHEN

| FACILITATED THE SUCCESSFUL
IMPLEMENTATION TO A NEW MIS IN
6-MONTHS TIME. NO WAIT ...”

“Supplying a client with information and
services which won us the contract,
because our approach made the
product safer and more convenient for
their end users.”

“WHEN WE WERE ABLE TO CRAWL OUR
WAY OUT OF A $7 MILLION DOLLAR
DEFICIT.”

“Planning and executing the successful
move of the printshop in a four-month
period from its location of over 25
years.”
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PERSONAL TECHNOLOGY

Other 1.68%

MOBILE
PHONE Apple & Windows 2.52%
TECHNOLOGY T
70% Apple
30% An d FOId Windows 59.66%

IF SO, WHAT

TYPE OF
WEARABLE
TECHNOLOGY?

DO YOU HAVE Yooy Personal

7%
lch 59,02%

Computer
Technology

Yes 50.42%
No 49.58%

samsund * o9
otne’

WEARABLE Fite , b o
it 19.67% _ g o
TECHNOLOGY? ST
Oura 3.28% Wat® &P

What
style is
your Apple 33.61%
home
computer?

Tablet 3.36% |
Desktop 31.09% |
Handheld 3.36% |

Laptop 62.18% |
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HEALTH

HAVE YOU EVER DEALT
WITH ANY OF THE FOLLOWING
HEALTH PROBLEMS?
Choose all that apply.

On average, how many
hours do you sleep at night?

4 " N L

13.45%

7

36.97%

How did you get started
in the printing industry?

“| needed a job to pay for college. Haven'’t
left.”

“HIGH SCHOOL GRAPHIC ARTS CLASS.”

“40+ years ago, my husband was a partner
in a quick print. | was hired to cover lunches
and do billing. | ended up running the
business and the rest is history.”

“TYPESETTING AT THE SHOP MY OLDER
BROTHER HAD WORKED AT AND WHERE
MY TWIN WAS WORKING.”

“BS in print management. Interned for RRD.”

“STARTED AS A PASTE UP ARTIST IN 1981,
THEN LEARNED TYPESETTING, CAMERA WORK,
STRIPPING AND PLATING.”

“My uncle was a stripper for the local
newspaper. Always thought it was funny that
he was a stripper ... of negatives, of course.”

“STARTED AT A MOM AND POP 30 YEARS
AGO WHEN | LOST MY CORPORATE JOB. WAS
HIRED AS OFFICE MANAGER.”

“l took a class in high school and ended up
running a print business there and never
stopped.”

“4TH GENERATION PRINTER.”

“1973 trade school that taught printing and
graphic arts.”

“TRADE SCHOOL THEN AN INTERNSHIP
AT A PREPRESS FILM HOUSE AS A PROOFER
AND FILM STRIPPER.”

“| needed a job and there was an opening
for a temp position, so | took it and have
worked my way up since then.”

“l WAS ABLE TO USE A MAC IN 1991, s0 |
STARTED IN THE "MAC ROOM.”

“My father co-owned a printing company.
| started there when | was 13-14 peeling
film for recycling.”
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WHICH
OF THE
FOLLOWINQ
BEST
DESCRIBES
YOUR
UNDER- o

OF Al?

| don’t understand it at all 1.63%
| don’t know much

| understand the basics 66.67%
|l understand it well 13.33%

| ]l : .

WHICH OF THESE
Al PROGRAMS OR
Al-BASED FEATURES HAVE
YOU USED?
(Select all that apply)

Voice Assistants 71.30% <

Recommendation Engines 47.83%

Smart home devices 46.09%

Generative Al 50.43%

<
Image and Speech Recognition 52.17% <
Machine Learning & Data Analysis 1.74%
Predictive Analytics & Forecasting 2.61%
Robotic Process Automation (RPA) 0.87%
Autonomous Systems & Robotics 5.22%
Cybersecurity Tools 2.61%

Augmented & Virtual Reality 14.78%

None of the above 11.30%

S )

Do you think Al could
play a role in your
current job or field?
If so, in what ways?

“Yes, create recommendations
around products.”

“YES. AUTOMATION OF
PROCESSES TO ELIMINATE
THE NEED FOR A PERSON.”

“Yes, maintaining workflows,
clarifying order FAQs with
clients, prepress checks”

“CREATIVES WE DEAL WITH WILL
NOT BE ELIMINATED, BUT THE
GOOD ONES THAT REMAIN WILL
WORK MORE EFFICIENTLY.”

“Very interested in the impact
it may have on production
efficiencies. Anticipate
significant change in 10-15
years.”

“ALREADY INCORPORATING IT
FOR THE USPS INTEGRATED
TECHNOLOGY PROMOTION,
CAMPAIGN PLANNING, AND
INTEND TO USE FOR ANALYTICS.”

“Yes, but | haven't figured
that out yet”

“Al HELPS ME TAKE NOTES
IN MEETINGS, SET ACTION
ITEMS, ETC.”

“Yes. It is a training tool to
better explain information to
all parties. It also helps
email communication.”

“IT ALREADY HAS. I’'VE USED IT
FOR LETTER AND EMAILS AND TO
ORGANIZE PRICING LISTS, ETC.”

“It will, but somewhat limited to
searches, etc.”




Do you believe Al
will create or reduce
job opportunities
in the future?

I _‘_
Create a lot of new job opportunities

Create some new job opportunities
No change
Reduce some job opportunities

Reduce a lot of job opportunities

HOW COMFORTABLE
WOULD YOU BE WORKING
ALONGSIDE Al OR
AUTOMATION IN YOUR ROLE?

Very Comfortable
Comfortable
Neutral 36.67%
Uncomfortable
Very Uncomfortable 5.83%

DO YOU HAVE

ANY CONCERNS

OR FEARS
- ABOUT
THE GROWING
USE OF Al?
Yes 60.83%
No 3947%

If so, what are they?

“Factual information being manipulated
for a specific purpose.”

“HOW THE INFORMATION WE ARE
SHARING INTENTIONALLY OR
UNINTENTIONALLY WILL BE USED.”

“False information believed to be factual.”

“LIKE EVERYONE, | SUPPOSE AN Al COULD
ANSWER BASIC MAILING QUESTIONS. BUT
IT CAN NEVER UNDERSTAND THE NUANCES
AND TRICKS OF 27 YEARS EXPERIENCE.”

“Dumbifying society.”
“TAKING OVER HUMAN-CENTRIC WORK.”
“Job loss and fake news.”

“SOME JOBS/CAREERS ARE IN JEOPARDY, BUT
MORE OPPORTUNITIES WILL BE THERE. I'M
CONCERNED ABOUT CREATIVITY, AND OUR IT
GUY SAYS IT WILL TAKE OVER AND BE THE END
OF THE WORLD. | HOPE NOT ...”

“Al deserves some caution and forethought,
along the lines of "fire is a good servant
but a terrible master”

“KEEPING ACCOUNTS SECURE.”
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What excites you the most
about being a part of the
printing industry?

“The ever-changing technology and
how things can be printed.”

“BEING IN SUCH A NEEDED INDUSTRY.”

“To a large extent — you can get help
in so many ways — solid associations,
personal network, great customers,
and a great staff. The industry is
largely characterized as honest and
integrity driven.”

“THE RELATIONSHIPS I'VE BUILT OVER
THE YEARS AND THE TRUST THAT
COMES WITH IT.”

“The history and legacy of the printing
industry.”

“THE SCHEDULING OF JOBS TO MEET
THE TIGHTER EXPECTATIONS OF OUR
CLIENTS TODAY.”

“| love my legacy, working as a
teenager for a man who took me
under his wing and taught me the
printing business.”

“THE CAMARADERIE IS SECOND TO
NONE. WITH EDUCATIONAL IN-PLANTS,
THERE IS NO COMPETITION. EACH
SHOP IS WILLING TO HELP WITH
ISSUES ANOTHER MAY BE FACING.”

“That it is environmentally friendly.”

“BEING ABLE TO DIFFERENTIATE WITH
INNOVATION AND NOT HAVE TO DO IT
THE WAY EVERYONE ELSE DOES.”

“All the cool new things we are
starting to be able to do in smaller
shops that before were restricted to
large commercial shops.”

“BEING PART OF A CRAFT THAT IS
CENTURIES OLD.”

“Creating something different and
new every day.”

“THAT WE MAKE A DIFFERENCE.”

“The innovation and tangible outputs.”

S )

“CONTINUOUS LEARNING EVERY DAY
ABOUT THE PRINTING INDUSTRY.”

“I love seeing all the creativity. | love
seeing how printed pieces start with
a clean/blank sheet of paper and turn
into a ‘masterpiece’ when completed.”

“ALL THE NEW THINGS THAT ARE
CONSTANTLY BEING INTRODUCED,
LIKE INKJET, WIDE-FORMAT
CAPABILITIES, AND BINDERY
INNOVATIONS. WE CAN’T AFFORD
THEM, BUT IT’S STILL cOOL!”

“It is always changing. We can do
things today that we couldn’t do five
years ago or even last year. There are
some amazing advances coming for
the industry.”

“THE MOST EXCITING ASPECT OF
BEING PART OF THE INDUSTRY IS ITS
DYNAMIC NATURE AND CONSTANT
EVOLUTION. | LOVE HOW IT BLENDS
CREATIVITY WITH TECHNOLOGY TO
BRING IDEAS TO LIFE. WHETHER IT’S
CREATING IMPACTFUL MARKETING
MATERIALS, CUSTOMIZED PRODUCTS,
OR INNOVATIVE PACKAGING
SOLUTIONS, IT’S REWARDING TO SEE
HOW PRINTED PRODUCTS MAKE A
TANGIBLE DIFFERENCE IN BUSINESSES
AND EVERYDAY LIFE. ADDITIONALLY,
THE OPPORTUNITY TO ADAPT TO
NEW ADVANCEMENTS — LIKE DIGITAL
PRINTING, PERSONALIZATION, AND
SUSTAINABLE PRACTICES — KEEPS
THE INDUSTRY FRESH AND FULL OF
OPPORTUNITIES FOR GROWTH AND
INNOVATION.”

“| love the idea of being able to take
people’s ideas and designs and make
them into a tangible thing, and even
come up with new solutions that
make those ideas even better”

“I’VE BEEN DOING PRINTING SINCE
HIGH SCHOOL. | LOVE TO DEVELOP
NEW EMPLOYEES AND FIND WAYS
TO SAVE MONEY FOR OUR SCHOOL
DISTRICT — WHILE STILL BEING
PROFITABLE.”

“Seeing our work on national
television.”

“EVERYTHING WE TOUCH AS A
CONSUMABLE PRODUCT HAS SOME
ELEMENT OF DESIGN, PACKAGING,
AND PRINTING.”

“The creativeness of a new
generation.”

“WE'RE SUPPORTING THE NONPROFITS
AND SMALL BUSINESSES THAT MAKE
OUR COMMUNITY GO 'ROUND ... IT IS
SO MEANINGFUL TO SO MANY.”

“Over the years, | have had the
opportunity to develop new skills,
experience different types and
methods of printing, work through
changes in equipment, broaden my
experience by adding new offerings
(apparel printing, promo, wide-
format flatbed and cutting) and that
is continuing to this day. The industry
is always evolving and | think | have
been able to evolve professionally
with it.”

“EVERYTHING WE TOUCH AS A
CONSUMABLE PRODUCT HAS SOME
ELEMENT OF DESIGN, PACKAGING, AND
PRINTING.”

“Being part of something bigger than
anything one person could do on their

»

own.

“PRINT IS *EVERYWHERE.* | LOVE
POINTING OUT TO OTHERS, ESPECIALLY
YOUNG PEOPLE, ALL THE THINGS

THAT ARE PRODUCED BY PRINTING
PROCESSES.”

“It provides an important part of

our country’s economy with good-
paying jobs: whether they are on the
shop floor, in a design room or IT
environment, or in the office.”

“SEEING TECHNOLOGY EVOLVE

AND SEEING THE SMILE ON OUR
CUSTOMERS’ FACES WHEN THEY GET A
HIGH QUALITY PRODUCT.”

“We are an art, a craft, and now a
science, all in one. We are the means
by which all art is preserved.”

THE PEOPLE.



