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Classical 25.86%

’80s hair Bands 36.21%

Christian 11.21%

Country 45.69%

Disco 10.34%

Folk 18.97%

Hip hop 25.86%

Jazz 22.41%

New Wave 9.48%

Polka 1.72%

Punk 9.48%

R&B 17.24%

Rap 15.52%

Reggae	14.66%

Rock 59.48%

Singer/Songwriter 18.97%

Techno and Electronic 9.48%

Top 40 18.97%

If you had to 
pick just one, 
what is your 

favorite television show? 
24, 5 Clubs with Gary Williams, 9-1-1, 
All in the Family, Andy Griffith, Band of 
Brothers, Big Bang Theory, Blue Blood, Bob’s 
Burgers, Bosch, Boston Legal, Breaking Bad, 
Bridgerton, Castle, Cobra Kai, Criminal Minds,  
Curb Your Enthusiasm, The Curse of Oak 
Island, The Daily Show, Dexter, Family Feud, 
Football, Forensic Files, Fox News Sunday 
(Shannon Bream), Friends, Futurama, Gilded 
Age, Great British Bake Off, Green Acres, 
Hallmark, Hawaii 5-0, Hogan’s Heroes, Home 
Improvement, Homeland, Jeopardy, Jimmy 
Kimmel, Law and Order: SVU, Lost, Mad Men, 
MASH, Mets Baseball, Miami Vice, Modern 
Family, My Way Home, NCIS, News, News Talk 
Radio, Nova, Overhaulin, Packer & Durham, 
Play-off Football, Qi, Rome, Schitt’s Creek, 
Scrubs, Seinfeld, Shameless, Simpsons, 
Sons of Anarchy, Sports, Stand-up Comedy, 
Star Trek, Star Trek: Lower Decks, Suits, 
Survivor, SWAT, Ted Lasso, The Diplomat, 
The Flipping El Moussas, The Irrational, The 
It Crowd, The Office, The Sopranos, This Old 
House, Virgin River, War movies, Yellowstone

What 
kind  

of 
music 

do 
you 

listen 
to?

Metal 29.31%

Pop 33.62%

Old iesOld ies  31 .90% 31 .90%

  HOW MANY 
MAGAZINES  

DO YOU  
SUBSCRIBE  

TO?
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Art	 21.01%

Auto Restoration	 0.84%

Bicycle riding	 18.49%

Boating	 2.52%

Collecting stamps and coins	 1.68%

Cooking	 36.13%

Cosplay	 0.84%

Crafts	 3.36%

Crochet and Knitting	 1.68%

Dirt bike / UTV riding	 5.04%

Fishing	 25.21%

Flying	 1.68%

Gardening	 26.89%

Golf	 6.72%

Gym	 3.36%   

Hiking	 28.57%

Home Improvement	 0.84%

Hunting	 5.88%

Listening to / playing music	 37.82%

Listening to podcasts	 19.33%

Martial arts	 0.84%

Mechanic	 10.92%

Mobile app development	 0.00%

Nothing, I live for print.	 0.84%

Photography	 3.36%

Reading	 36.13%

RVing	 5.04%

Recording podcasts	 0.00%

Restoring classic cars	 4.20%

Sewing and quilting	 1.68%

Team sports	 10.08%

Travel	 36.13%

Watching TV	 23.53%

Woodworking	 10.08%

Writing	 3.36%

Video gaming	 10.08%

f a m i l y  l i f e
Wh

at 
ar

e y
ou

r h
ob

bie
s?

ARE YOU 
CURRENTLY 
MARRIED?  
Yes 76.86% 
No 23.14%
HOW MANY TIMES HAVE 

 YOU BEEN MARRIED?
Never.  I ’m  s ing le  and  lov ing  i t .  5.79%

One t ime 68.60%
Two t imes  23.14%23.14%
Three  t imes  1 .65%

Four  o r  more  t imes  0.83%

https://www.printing.org/
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I t ’s  made our 
marr iage stronger  

14.71%14.71%
I t ’s  made our relat ionship 

 more di f f icul t  
14.71%

I t  ru ined my marr iage  
2.94%

I t  hasn’ t  impacted  
my marr iage  

67.65%

DO YOU  
HAVE PETS?
Yes 68.60%
No 31.40%

DO YOU BRING 
YOUR PET

 TO THE OFFICE?
Yes 14.56%
No 85.44%

f a m i l y  l i f e  c o n t i n u e d  . . .

In what capacity does your 
spouse work in your company?

My spouse doesn’t work in my company 	 84.54%

My spouse does the accounting	  1.03%

My spouse runs the office	   1.03%

My spouse is an executive	  1.03%

My spouse and I co-own the business 	 6.19%

My spouse owns the business	  2.06%

WHETHER OR  
NOT YOUR SPOUSE 

WORKS AT YOUR 
COMPANY, HOW HAS 

YOUR BUSINESS / 
WORK IN THE PRINTING 

INDUSTRY IMPACTED 
YOUR CURRENT 

MARRIAGE?

What  
pets 

do you  
have?

(Choose 
all that 
apply)

Bird
 3

.5
7%

Horse
 2

.3
8%

Reptile
 2

.3
8%

Fish
 7.

14
%

Dog 72.6
2%

Cat 4
8.8

1%

Oth
er 4

.76%
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No 84.40%

       
	 Yes   15.6

0
%
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How many children  
do you have?

None
18.18%

One
19.01%

Four
9.92%

Five+
0.83%

Three
14.88%

Two
37.19%

DO YOUR CHILDREN 
WORK IN THE 

PRINTING INDUSTRY?
IF THEY DO, WHERE 

DO THEY WORK?
For  my company 63.64%

For  another  company 36.36%

WHERE DO/DID THEY WORK?
For  my company 18.18%

For  another  company 78.79%
For  a  suppl ier  3.03%

DID YOUR PARENTS 
WORK IN THE PRINTING 

INDUSTRY — OR  
DO THEY CURRENTLY?

Yes 15.70% 
No 84.30%

https://www.printing.org/
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Apple 19.33%
Windows Windows 78.99%78.99%

Both Apple & Windows 1.68%

w o r k / l i f e

Catholic 
19.13%

Non-
denominational 
Christian 
29.57%

Hindu 
1.74%

Lutheran 
1.74%

Jewish 
2.56%

Jehovah’s Witness 
0.87%

Pagan
0.87%

Protestant
6.96%

Unaffiliated
5.22%

Spiritual, Not Religious
10.43%

Agnostic 
9.57%

Atheist 
6.09%

Baptist 
5.22%

I consider 
myself to be …?

DO YOU  
ATTEND 

RELIGIOUS 
SERVICES?
Yes 38.14%
No 61.86%

75.83%  
In the  

office daily. 3.33% 3.33% 

I go into the office 

occasionally but 

spend most of 

my time on  

the road visiting 

customers.

11.67% 

I split m
y 

tim
e  

in-person 

at th
e 

offic
e and 

at home 

remotely.

9.
17

%
 

I’m
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re
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ot
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PROFESSIONAL 

/ WORK 
DESKTOP 

COMPUTER 
TECHNOLOGY?

Where do you work?
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Where do you work?

	

If you could pick one 
moment from your 
professional career that 
made you the proudest, 
what would it be?
“Learning that my great-great 
grandfather owned and operated a 
Job Printer and published a weekly 
family and business newspaper just 
across the river from where I run a 
similar business with my wife 175 years 
later.”

“Every time someone tells me that i 
saved their butt.”

“An active printer allowed me to use 
their very busy packaging line to run 
multiple (incompatible!) new priming 
technologies. Although everyone 
thought it was cleaning overkill, but 
I did my test without any trouble (or 
delay) for the next production shift. The 
test was successful and led to new 
primer development for substrates but 
mostly importantly, I built strong ties 
with the print team and was not only 
welcomed back but encouraged!”

“Helping a major publishing 
company convert from Black + 
one-Color printing to full-color 
process around 1976.”

“It was the day that I perfected 
Mitsubishi silver master plastic plates 
for use on a Cottrel V-15 large-format 
web press.

“Becoming the section leader 
(1st female ever in this role) 
and realizing that I had been 
underestimating my knowledge 
and ability, so I can now mentor 
others.”

“Typesetting in languages I do not 
know with no errors. The order was 
an 11x17" brochure, in 7 pt type! I did 
it on a AG Compuwriter II and did the 
layout manually. I did it in English, Latin, 
Spanish, and one other which escapes 
my memory ... that was 46 years ago.”

“Although I’ve received many 
awards and honors, I am most 
proud of the many times when 
we’ve enabled creators to turn 
their ideas and inspirations into 
tangible work.”

“Being directly responsible for the 
department’s success, elevating 
its reputation as one of the most 
reliable auxiliary services within 
my organization. I’ve strengthened 
operations, enhanced efficiency, and 
built trust with clients and colleagues, 
solidifying our role as an essential 
service.”

“Taking my company global and 
opening locations in the USA, UK 
and Netherlands.”

“I had 50+ employees and managed 
a department that has printing, copier 
fleet, mail, receiving, surplus, and 
vehicle fleet. I was in a meeting with 
my VP and several of my staff (getting 
acquainted with the new VP) and the 
VP made the comment that you can’t 
expect your department head to know 
all the ins and outs of every aspect of 
the department. One of the employees 
said, "But she does." Everyone else 
was nodding in agreement.”

“Being the first non-usps person, 
at the request of the usps, to 
upload the very first informed 
delivery campaign to the portal in 
September 2017.”

“Being able to start on the ground floor, 
work my way thru the company and 
become an owner.”

“Building a commercial printing 
plant as a project engineer and 
training all the personnel in the 
operation and maintenance of the 
equipment.”

“Giving children and teens tours 
and lessons on all the processes...
especially the wonder of color.”

“Winning the Printing Impressions 
Hall of Fame award.”

“Starting my own mom and pop shop 
after working in one for 14 years.”

“Opening my business at 23.”

“Moving an $8 million revenue 
company from 10,000-sq.-ft. facility 
to a 26,000-sq.-ft. facility without a 
single day of downtime, without a 
single customer having to adjust their 
schedule for us. Bringing the new site 
up seamlessly while the old one was 
running and being deconstructed.”

“Being elected as a board 
member to one of the industry 
associations.”

“Successfully converting our 
organization from an offset and 
digital print facility to a high-end, full 
production digital print shop. All this 
was done while the director retired. 
When I took over, we had to move to 
a temporary building while our home 
building was gutted and remodeled. 
We had to arrange moving equipment 
twice within 18 months.”

“When I was first promoted to a 
managerial roll. No wait, when 
I led the implementation of the 
company’s first digital color  
press (iGen). No wait, when 
I facilitated the successful 
implementation to a new MIS in 
6-months time. No wait ...”

“Supplying a client with information and 
services which won us the contract, 
because our approach made the 
product safer and more convenient for 
their end users.”

“When we were able to crawl our 
way out of a $7 million dollar 
deficit.”

“Planning and executing the successful 
move of the printshop in a four-month 
period from its location of over 25 
years.”

QA&
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MOBILE  
PHONE 

TECHNOLOGY
70% Apple

30% Android

DO YOU HAVE 
WEARABLE 

TECHNOLOGY?
Yes 50.42%
No 49.58%

p e r s o n a l  t e c h n o l o g y

Apple Watch  59.02%Fitbit 19.67%

IF SO, WHAT 
 TYPE OF 

WEARABLE 
TECHNOLOGY?

Apple 33.61%

Home/
Personal 
Desktop 
Computer 
Technology

Windows 59.66%

None 2.52%

  Desktop 31.09%

  Tablet 3.36%

  Handheld 3.36%

  Laptop 62.18%

Apple & Windows 2.52%

Other 1.68%

What 
style is   
your 
home 
computer?
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How did you get started  
in the printing industry?
“I needed a job to pay for college. Haven’t 
left.”

“High school graphic arts class.”

“40+ years ago, my husband was a partner 
in a quick print. I was hired to cover lunches 
and do billing. I ended up running the 
business and the rest is history.”

“Typesetting at the shop my older 
brother had worked at and where  
my twin was working.”

“BS in print management. Interned for RRD.”

“Started as a paste up artist in 1981, 
then learned typesetting, camera work, 
stripping and plating.”

“My uncle was a stripper for the local 
newspaper. Always thought it was funny that 
he was a stripper ... of negatives, of course.”

“Started at a mom and pop 30 years  
ago when I lost my corporate job. Was 
hired as office manager.”

“I took a class in high school and ended up 
running a print business there and never 
stopped.”

“4th generation printer.”

“1973 trade school that taught printing and 
graphic arts.”

“Trade school then an internship  
at a prepress film house as a proofer 
and film stripper.”

“I needed a job and there was an opening 
for a temp position, so I took it and have 
worked my way up since then.”

“I was able to use a Mac in 1991, so I 
started in the "Mac room.”

“My father co-owned a printing company. 
I started there when I was 13-14 peeling  
film for recycling.”

h e a l t h

On average, how many 
hours do you sleep at night?

9+ 
0.84%

5 
9.24%

<5 
5.04%

6 
34.45%

8 
13.45%

7 
36.97%

HAVE YOU EVER DEALT  
WITH ANY OF THE FOLLOWING 

HEALTH PROBLEMS? 
C h o o s e  a l l  t h a t  a p p l y .

Alcohol &
 D

ru
gs 5

.4
1%

Anxiety 18
.9

2%

Auto
im

mune Is
su

es 0
.9

0%

Back Is
su

es 2
7.0

3%

Cancer 9
.9

1%

Depre
ss

ion 11
.71%

Diabete
s 1

.8
0%

Heart 
Dise

ase
 5

.4
1%

High B
P 3

2.4
3%

32.4
3%

High C
holeste

ro
l 2

.3
8%

Ulcer 2
.70%

Oth
er 9

.0
1%

None o
f T

hese
 2

8.8
3%
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I  don ’ t  unders tand  i t  a t  a l l  1 .67% 1 .67% 
I  don ’ t  know much 18.33%
I  unders tand  the  bas ics  66.67%
I  unders tand  i t  we l l  13 .33%

WHICH  
OF THE 
FOLLOWING 
BEST 
DESCRIBES 
YOUR 
UNDER-
STANDING
OF AI?

a i

QA&  
 
 

Do you think AI could 
play a role in your 
current job or field?  
If so, in what ways?
“Yes, create recommendations 
around products.”
“Yes. Automation of  
processes to eliminate  
the need for a person.”
“Yes, maintaining workflows, 
clarifying order FAQs with 
clients, prepress checks.”
“Creatives we deal with will 
not be eliminated, but the 
good ones that remain will 
work more efficiently.” 
“Very interested in the impact 
it may have on production 
efficiencies. Anticipate 
significant change in 10-15 
years.”
“Already incorporating it 
for the USPS integrated 
technology promotion, 
campaign planning, and 
intend to use for analytics.”
“Yes, but I haven’t figured  
that out yet.”
“AI helps me take notes  
in meetings, set action  
items, etc.”
“Yes. It is a training tool to 
better explain information to 
all parties. It also helps  
email communication.”
“It already has. I’ve used it 
for letter and emails and to 
organize pricing lists, etc.”
“It will, but somewhat limited to 
searches, etc.”

which of these  
ai programs or  

ai-based features have  
you used?

(Select all that apply)

Voice Assistants 71.30%

Recommendation Engines 47.83%

Smart home devices 46.09%

Generative AI 50.43%

Image and Speech Recognition 52.17%

Machine Learning & Data Analysis 1.74%

Predictive Analytics & Forecasting 2.61%

Robotic Process Automation (RPA) 0.87%

Autonomous Systems & Robotics 5.22%

Cybersecurity Tools 2.61%

Augmented & Virtual Reality 14.78%

None of the above 11.30%
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Do you believe AI 
will create or reduce 
job opportunities  
in the future?

DO YOU HAVE 
ANY CONCERNS 

OR FEARS 
ABOUT  

THE GROWING  
USE OF AI?
Yes 60.83%
No 39.17%Create a lot of new job opportunities	 4.20%

Create some new job opportunities	 24.37%

No change	 20.17%

Reduce some job opportunities	 40.34%

Reduce a lot of job opportunities	 10.92% QA&  
 
 
 

If so, what are they?
“Factual information being manipulated  
for a specific purpose.”

“How the information we are  
sharing intentionally or 
unintentionally will be used.”

“False information believed to be factual.”

“Like everyone, I suppose an ai could 
answer basic mailing questions. But  
it can never understand the nuances  
and tricks of 27 years experience.”

“Dumbifying society.”

“Taking over human-centric work.”

“Job loss and fake news.”

“Some jobs/careers are in jeopardy, but 
more opportunities will be there. I’m 
concerned about creativity, and our IT 
guy says it will take over and be the end 
of the world. I hope not ...”

“AI deserves some caution and forethought, 
along the lines of "fire is a good servant  
but a terrible master.”

“Keeping accounts secure.”

how comfortable  
would you be working 

alongside ai or  
automation in your role?

Very  Comfor tab le  22.50%
Comfor tab le  22.50%

Neut ra l  36.67%
Uncomfor tab le  12 .50%

Very  Uncomfor tab le 5.83%

https://www.printing.org/
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“Continuous learning every day 
about the printing industry.” 

“I love seeing all the creativity. I love 
seeing how printed pieces start with 
a clean/blank sheet of paper and turn 
into a ‛masterpiece’ when completed.”

“All the new things that are 
constantly being introduced, 
like inkjet, wide-format 
capabilities, and bindery 
innovations. We can’t afford 
them, but it’s still cool!”

“It is always changing. We can do 
things today that we couldn’t do five 
years ago or even last year. There are 
some amazing advances coming for 
the industry.”

“The most exciting aspect of 
being part of the industry is its 
dynamic nature and constant 
evolution. I love how it blends 
creativity with technology to 
bring ideas to life. Whether it’s 
creating impactful marketing 
materials, customized products, 
or innovative packaging 
solutions, it’s rewarding to see 
how printed products make a 
tangible difference in businesses 
and everyday life. Additionally, 
the opportunity to adapt to 
new advancements — like digital 
printing, personalization, and 
sustainable practices — keeps 
the industry fresh and full of 
opportunities for growth and 
innovation.”

“I love the idea of being able to take 
people’s ideas and designs and make 
them into a tangible thing, and even 
come up with new solutions that 
make those ideas even better.”

“I’ve been doing printing since 
high school. I love to develop 
new employees and find ways 
to save money for our school 
district — While still being 
profitable.”

“Seeing our work on national 
television.”

“Everything we touch as a 
consumable product has some 
element of design, packaging,  
and printing.”

“The creativeness of a new 
generation.”

“We're supporting the nonprofits 
and small businesses that make 
our community go ’round … it is 
so meaningful to so many.”

“Over the years, I have had the 
opportunity to develop new skills, 
experience different types and 
methods of printing, work through 
changes in equipment, broaden my 
experience by adding new offerings 
(apparel printing, promo, wide-
format flatbed and cutting) and that 
is continuing to this day. The industry 
is always evolving and I think I have 
been able to evolve professionally 
with it.”

“Everything we touch as a 
consumable product has some 
element of design, packaging, and 
printing.”

“Being part of something bigger than 
anything one person could do on their 
own.”

“Print is *everywhere.* I love 
pointing out to others, especially 
young people, all the things 
that are produced by printing 
processes.”

“It provides an important part of 
our country’s economy with good-
paying jobs: whether they are on the 
shop floor, in a design room or IT 
environment, or in the office.”

“Seeing technology evolve 
and seeing the smile on our 
customers’ faces when they get a 
high quality product.”

“We are an art, a craft, and now a 
science, all in one. We are the means 
by which all art is preserved.”

The people.

QA&  
 
 

What excites you the most 
about being a part of the 
printing industry?
“The ever-changing technology and 
how things can be printed.”
“Being in such a needed industry.”
“To a large extent — you can get help 
in so many ways — solid associations, 
personal network, great customers, 
and a great staff. The industry is 
largely characterized as honest and 
integrity driven.”
“The relationships I’ve built over 
the years and the trust that 
comes with it.”
“The history and legacy of the printing 
industry.”
“The scheduling of jobs to meet 
the tighter expectations of our 
clients today.”
“I love my legacy, working as a 
teenager for a man who took me 
under his wing and taught me the 
printing business.”
“The camaraderie is second to 
none. With educational in-plants, 
there is no competition. Each 
shop is willing to help with  
issues another may be facing.”
“That it is environmentally friendly.”
“Being able to differentiate with 
innovation and not have to do it 
the way everyone else does.”

“All the cool new things we are 
starting to be able to do in smaller 
shops that before were restricted to 
large commercial shops.”

“Being part of a craft that is 
centuries old.”

“Creating something different and 
new every day.”

“That we make a difference.” 

“The innovation and tangible outputs.” 


